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e Who we are
e What we do

e Commitment to the communities we serve: Member
Health Index and State Health Index

e |nterventions on childhood health issues

e Connecting With Communities & Health Systems:
Foundation initiatives and Social Responsibility
Funding

o Activities to Reduce Health Disparities
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* 35 million members; 1 in 9 Americans have WellPoint @
coverage; Blue Cross/Blue Shield Plans in 14 states & Vo
—_—

» Specialty medical companies:

— WellPoint NextRx PBM
— PrecisionRx Specialty Solutions

— WellPoint Behavioral Health

e Lumenos

— Consumer-driven health solutions

* Health Management Corporation

— Disease and integrated care management

* HealthCore

— Health outcomes and health services research

* American Imaging Management (AlM)

— Radiology management

=
WELLPOINT

nextix.

Lumenos )
HIM|C

building healthier lives

HealthCere

n
Amarican Imaging Management.
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35 Million Members Across the Country

K
)

. BC or BCBS plans

I I UniCare >100K members
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Provide a Catalyst for Planning, Facilitating and |  mproving
Healthcare
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State Health Index
Member Health Index
Health Plan programs

WellPoint Foundation

e Support State Health Index (SHI) programs
— Healthy Generations

8 Multigenerational approach to improving public health

e 3-year, $30 million dollar commitment to reduce the number of
uninsured
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Mission Health Indices Domains

Prevention & Screening

Care Management

Improve the Member Health
lives of the e Clinical Outcomes
people We Patient Safety
serve
th eaf.lrécéllth Maternity & Prenatal Care
of our State Health Preventive Care

Index

communities Lifestyle

Mortality & Morbidity
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 Based on 23 measures (CDC data)

* Provides a comprehensive look at the
health of the population

« Eight measure subset is the basis for
measuring WellPoint’'s success in
Improving the health of our
communities:

» Prenatal care in first trimester

* Low birth weight infant rate

» Adult influenza immunization rate

» Adult pneumococcal immunization rate
Physical activity rate

Cigarette smoking rate

Diabetes in adult population

Heart disease death rate

OINT.

WellPoint State Health
Index Rankings

1is Best, 51 is Worst
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Georgia Health Status Ranking: #40 I
Health Status 1 =Best , 51 = Worst

Maternity & Prenatal Care Bank Malue  HMNatl Avg,
Prenatal care in first irimester, 2004 26 83.90 82.16
Cesarean delivery Rate, 2004 30 29.20 2610
Low Birthweight Infant Rate, 2004 43 9.20 g.10
Mewhbom Mortality Rate, 2002 43 5.50 6.80
Total Maternity & Prenatal Care Dimension 40

Preventive Care Baok Walye  Matl fvg
Childhood Immunization Rate, 2004 4 82.00 T6.00
Adult Influenza Immunization Rate, 2005 44 60.80 6370
Adult Pneumococcal Immunization Rate, 2005 39 62.50 65.90
Breast Cancer Screening Rate, 2005 3 T7.87 TB.78
Cervical Cancer Screening Rate, 2004 10 87.90 8590
Prostate Cancer Screening Rate, 2005 ] B2.42 5756
Total Preventive Care Dimensgion 13

Lifestyle Eapk sae  Matltvg,
Meet Recommended Levels of Physical Activity, 2003 46 42.03 48.30
COwerweight/Cbesity Rate, 2005 39 62.96 61.26
Cigarette Smoking Rate, 2005 34 21.99 20.60
Sexually Transmitied Dizsease Rate, 2004 46 S82.70 43580
Total Lifestyle Dimensgion 43

Behavioral Health Bank Malye Natl Avg,
Self-Reported Poor Mental Health, 2005 25 3385 3373
Persiztent Poor Mental Health, 2005 40 10.68 5.58
Suicide Rate, 2003 24 11.60 10.80
Total Behavicral Health Dimension 34

Morbidity & Mortality Bank Value MNatlAvg.
Diabetes in Adult Population, 2004 41 5.00 510
S-year Trend in Diabetes in Adult Population, 2005 34 19.40 1233
Diabetes Death Rate, 2003 19 24.30 25.30
Cancer Death Rate, 2003 32 196.50 19010
Heart Dizease Death Rate, 2003 349 251.80 23230
COPD Death Rate, 2003 35 132.80 118.70
Total Morbidity & Mortality Dimension 41

Total Health Status Domain

40



Eight measures selected for focused efforts to
Improve state -wide outcomes

Prenatal Care in First Trimester —
Increase the percentage of mothers in the
state who engage in prenatal care during
the first trimester of their pregnancies

Low Birth Weight Infant Rate — Decrease
the percentage of newborns who weigh less
than 2,500 Grams (about 5.5 pounds)

Adult Influenza Immunization Rate —
Increase the percentage of adults age 65
and over who receive an influenza vaccine
during the preceding year

Adult Pneumococcal Immunization Rate

— Increase the percentage of adults age 65
and over who receive a pneumococcal
vaccine

» Compliance with Recommended Levels of

Physical Activity — Percentage of population
meeting CDC recommended levels of physical
activity

* At least 30 minutes of moderate activity 5
or more days a week or at least 20 minutes
of vigorous activity 3 or more days a week

Cigarette Smoking Rate — Decrease the
percentage of adults in the state who smoke
cigarettes

Diabetes in Adult Population — Decrease
the prevalence of adult diabetes

Heart Disease Death Rate — Reduce deaths
per 100,000 residents caused by coronary
heart disease
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* Prenatal Care in 1st Trimester & Low Birth Weight Infant Rate — Colorado
Connecticut, Georgia, Kentucky, Missouri, Ohio, Vir  ginia

Parent Partnership — prenatal care for at risk pregnant teens
March of Dimes Prematurity Education and Awareness Campaigns

Kentucky State Health Dept & Western Kentucky University — prenatal, primary care
and smoking cessation for pregnant women

March of Dimes Stop Smoking, Stop SIDS Program

» Cigarette Smoking, Diabetes, Heart Disease: Multi-s  tate programs and
partnerships around these three issues

Last Cigarette for Young Adults ages 18-30

American Heart Association START! Program — calls on Americans and employers to
create a culture of health and physical activity for longer heart-healthy lives.

Health M Powers — brings programs and technology into K — 8t grade classrooms to
promote health behaviors among students, faculty and families
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« Compliance with Recommended Levels of Physical Acti vity —
California, Colorado, Georgia, New Hampshire, New Y  ork, Ohio

Governor’s Council on Physical Fitness “Live Like a Champion” program
— City-to-city tour teaching elementary school children importance of
eating healthy and outdoor physical activity

Fit4Colorado & America on the Move — promotion of healthful eating &
active living

YMCA family fithess & Granite State Fit Kids — state wide teaching NH
5th graders healthy eating & activity habits

Adopt-a-School with New York Road Runners Foundation “Mighty
Milers” program promote physical activity in five boroughs school age
children of NY

Ohio Assoc of Free Health Clinics — support Free to Be Healthy project
addressing obesity and related health problems
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62% of the rise in private insurance costs from 198  7-2002 was
due to population risk factors and treatment

Obesity & § Average 10% of total claims costs attributable to obesity
Nutritign § 60% of Americans exceed ideal BMI (body mass index)

§ Soon to become the leading cause of death

§ Average 10% of total claims costs attributable to tobacco
H Tobacco  § 25% of Americans smoke
—

§ Remains leading cause of death

0 : - :
Sedentary 5 60% perform no substantial activity or exercise

Lifestyle

§ Two-thirds of all office visits to family physicians are due to stress-related
symptoms

More than one in four workers has taken a "mental health day" off from
work to cope with stress

§ Costs U.S. businesses $300 billion annually in direct & indirect costs
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The MHI was created to measure our success in achie  ving WellPoin t's

mission of “improving the lives of the people we serve.

Transformational strategy to assess quality of medi cal care that members
receive — and the improvement in that care

* Provides breadth and depth in clinical quality and outcomes across all
products and customer segments

Impacted by all areas that have the potential to im  prove the quality of care
that members receive:

* Product design

e Quality management
e Care management

* Disease management
* Provider contracting

Builds on information management capabilities and p artnerships with
employers, physicians, hospitals and members

Reported as a single enterprise-wide number thatre  flects the overall care
our members receive
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4 Domains of health care services covering 20 Clini

Screening and Prevention

Breast cancer screening (M
Cervical cancer screening (@
Colorectal cancer screening @
Screening adults for high cholesterol
Childhood immunizations @

cal Areas; co mprised of 40 Measures

Care Management

Diabetes compliance @
Hypertension compliance
Rate of behavioral health follow-up within 7 days @

Long-term controller medication prescribed to
asthmatics @

Appropriate treatment for upper respiratory infecti on®
HMC disease management participation rate

HMC-managed diabetic and CAD members with controlled
blood pressure

Clinical Outcomes

ED visits per 1000 for short-term diabetes
complications

ED visits per 1000 for congestive heart failure
ED visits per 1000 for uncontrolled asthma
Hospital admissions per 1000 for heart attack,
stroke and TIA (“pre-stroke”)

30-day readmission rate for congestive heart
failure, diabetes and asthma

Patient Safety

Patient Safety Hospital Structural Index (AHRQ
safety measures)

Patient Safety Outcome Index (LeapFrog safety
measures)

Annual monitoring of patients on persistent
medications @
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« WellPoint Foundation 2007 Giving

* Enterprise level
— $10.8 million in grants to 76 organizations

— $23 million pledged through Annual Associate Giving Campaign to 9,600
not for profit agencies

* Blue Cross Blue Shield of Georgia Foundation

— $1.6 million in grants to 20 organizations; examples include
§ Health M Powers $288,485
8 March of Dimes Prematurity Campaign $75,000
8 Georgia Tele-radiology $120,000
8§ Sumter Regional Hospital —Disaster Relief $50,000
§ CURE Childhood Cancer $50,000
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« WellPoint, Inc. Social Responsibility Giving totaled $4.8 million with
76% supporting state health measures and healthy lifestyles & major
diseases

* Blue Cross Blue Shield of Georgia Social Responsibility Giving
totaled $320,000 with 86% supporting state health measures and
healthy lifestyles & major diseases, examples include,

e $50,000 - 10 Georgia Free Clinics received $5,000 each for adult flu and
pneumonia vaccinations

e $125,000 to support American Heart Association’s START! program and
Atlanta Heart Walk

e $25,000
* $12,500 to support American Cancer Society’s Relay for Life
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 WellPoint Foundation

e 3-year, $30 million dollar commitment to reduce the number of
uninsured through support such as FHCE

* Foundation for Health Coverage Education (FHCE)
—Raises awareness of no-cost and low-cost coverage options

—Simplifies public and private health insurance information in easy to use
pamphlets

—Operates the US Uninsured Help Line (800-234-1317) 24/7 and provides
information in several languages about federal and state programs

—Provides an educational Web site, www.coverageforall.org

Slide 18 Company Confidential | Do Not Copy @
WELLPOINT



#

l'# #

« Cultural competency training for all clinical associates

* Provider Cultural Competency Toolkit — promote understanding &
support meeting CLAS standards

« Translation of member materials into 12 languages at 6™ grade
reading level

 Member focus groups feedback to identify behavioral drivers of
disease self-care to develop culturally and linguistically sensitive
member educational materials, and disease management programs

* “Race, Ethnicity and Health” Resource Center added to the WebMD
public and private portals
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GIS & Decision Support Tools Enable Identification
Disparity “Hotspots”

Wellpoint is a leader in working to
eliminate health disparities among
our members

R/E demographic data can be linked
to quality data to examine
performance of different communities

Technology can be leveraged to
identify areas where our resources
can best be utilized

Race / Ethnicity demographics help
in the development of culturally
sensitive programs

of Quality and
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Mammography Screening by GA Region
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Indicates that the differrence compared to white rate Region
is statistically significant at a 95% confidence level.
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PMG “A” Members Eligible for Colorectal Screening: 1
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All CA Inland Empire Members Eligible for Colorecta |

Screening: 18,567
18%

5%
3%

74%

% tested

% tested

PMG "A" Colorectal Screening Rate by Race
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....++* Foundation Support
1 § Community Giving
8§ Social Responsibility
§ Reducing the Uninsured

Improved Community
Health

Health Plan Programs
§ Care Management
8 Disease Management
§ Disparity Reduction Programs
8 WellPoint Member Health Index

Health System
§ Physician Quality
8§ Hospital Quality
§ Health Information Technology

Community Initiatives ~ +***
§ Collaboratives
§ Public Health System
§ WellPoint State Health Index
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